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Introduction

The way that we communicate our brand
needs to be consistent. Our identity is an
important symbol of how we see
ourselves and howwe reflect and
communicate what we represent to all of
our audiences.

That's why we developed this document;
to provide a single source of information
and rules for all the creative needs of our
brand; from logo, typeface and colour
palette.

The images used within this brand
guideline are for illustrative purposes only.
None of the images are to be used or re-
produced for commercial purposes.
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About Us

Our Vision

To be recognised as ‘early adopters’ of
advances in technology in the industry -
moving forward into the future with our
clients.

Our Mission

To add value to our clients businesses,
improve profitability and remain
compliant in the ever-changing external
environment.

Our Core Purpose

The necessity to adopt new technology
and adapt to legislative change – a clients
co-driver through the business landscape.

Fundamentally

It is about setting a course for a better
tomorrow for our business, our clients and
other stakeholders. It is “doing the right
thing” and doing it in the right way.
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Name

We love our brand name and want it to be
referenced correctly. The following points
describe how the brand name should be
used.
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“MilBen Accounts, what a
lovely name”

Both names should be written
exactly as-is without any changes
in capitalisation, especially
noting the capital ‘B’ in ‘MilBen’.3

“To find out more, visit the
MilBen Accounts website”

The company is more commonly
referred to as 'MilBen Accounts',
which is how the company
should be named in outward-
facing copy.2

“Below is the annual earnings
report for MilBen Accounts
Limited”

The official company name is
‘MilBen Accounts Limited’, which
should only be used for official
and professional documentation.1



Colours

Our colour scheme consists of two shades
of blue, two shades of grey, black, and
white. Where possible a shade of blue
should always be used. It is not necessary
to mix andmatch the blue shades.

There are further explanations with
examples of how our logo should and
should not be used in regards to colour
scheme on pages INSERT PAGE
NUMBER(S) HERE.
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Geometry

We have a thing about diamonds. Where
geometrical shapes are concerned, for
instance with buttons, a diamond (i.e. 45
degree rotated square) should be the
shape of choice.
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Midnight

Denim

White

Ash

Charcoal

Black

Primary Colours

Secondary Colours

Midnight
Hex: 0A132B
RGB: 10, 19, 43
CMYK: 91, 84, 51, 67
Pantone: 7547 C

Denim
Hex: 0D1837
RGB: 13, 24, 55
CMYK: 96, 90, 47, 58
Pantone: 5255 C

White
Hex: FFFFFF
RGB: 255, 255, 255
CMYK: 0, 0, 0, 0

Charcoal
Hex: 222222
RGB: 34, 34, 34
CMYK: 0, 0, 0, 100
Pantone: 446 C

Ash
Hex: E9E9E9
RGB: 233, 233, 233
CMYK: 0, 0, 0, 9
Pantone: Cool Gray 1 C

Black
Hex: 000000
RGB: 0, 0, 0
CMYK: 75, 68, 67, 90
Pantone: 419 C

Diamonds
are a girl’s
best friend



Typography

We use two font families; Fjalla One is our
logo and heading font, and Source Sans
Pro is what we use for general copy.
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Logo Use

Primarily we use our 'Midnight blue' (see
Colours page) logo on a white background
but we also use a white logo on either of
our primary colour backgrounds, usually
we use our 'Denim blue' as it has a more
vibrant and friendly hue by contrast to the
other blue. We abide by the following
points when selecting logo colour:

• If the background is white, use the
‘Midnight blue’ logo.

• If the background is light but not
white, use the black logo.

• If the background is dark, use the
white logo.

We keep our logo on one line. In certain
circumstances wemake exceptions to
break on to two lines, please contact us
regarding this.

We want our logo to be seen, so for digital
usage we insist on a minimum size of
100px by 15px, and for print 25mm by
3.7mm.

Specification

Kerning: None
Tracking: 0
Weights: Regular

Specification

Kerning: None
Tracking: 0
Weights: Regular, Semibold
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Logo Misuse

There are many ways which our logo could
be incorrectly used and these examples
should clear up what is not acceptable
when referencing of our logo.
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Contact Us

To avoid any confusion feel free to contact
us directly and we’ll get back to you as
soon as possible.
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DO NOT distort the logo DO NOT outline the logo

DO NOT slant the logo DO NOT apply shadow or glow
effects to the logo

DO NOTmodify the logo DO NOT bevel or emboss the logo

DO NOT change the font family of
the logo

DO NOT use incorrect colours for
the logo

DO NOT change the casing of the
logo milben-accounts-limited

0203 637 5841

enquiries@milbenaccounts.com

www.milbenaccounts.com

milbenaccounts

milbenltd




